
BOEING FRONTIERS / MARCH 2009 7BOEING FRONTIERS / MARCH 2009

QuOTABLES

No promotions listed for periods ending Jan. 30 
and Feb. 6, 13 and 20.

IAM PROMOTIONS
You can reach the Office of Ethics & Business Conduct at 1-888-970-7171; Fax: 1-888-970-5330;  
Web site: http://ethics.whq.boeing.com

EThIcS QuESTIONS?

“We	cannot	let	our	
attention to internal 
efforts distract us 

from serving  
[our	customers].”

—Jim McNerney, Boeing chairman, 
president and CEO, on the importance 
of Boeing staying fully engaged with 
customers as it adapts to today’s 
economic challenges, in a Feb. 17 
message to employees

“It’s	a	breakthrough	
airplane that sig-

nificantly lowers the 
per-ton-mile	costs.”	

—Ned Laird, managing director of the  
Seattle-based consultancy Air Cargo  
Management Group, about the Boeing  
777 Freighter, in the Feb. 19 Seattle Post-
Intelligencer. Last month Air France took 
delivery of the first 777 Freighter

“It	is	no	longer	about	
buying and selling.  

It is now about 
being a fabric of the 

country.”	
—Vivek Lall, vice president and India coun-
try head for Integrated Defense Systems in 
India, about the importance of this market 
to IDS, in a Feb. 4 Reuters report

BOEING FRONTIERS / NOTEBOOK

Good luck to you! The first 777 Freighter gets a water cannon salute from the Boeing Fire Depart-
ment as the airplane prepares to depart Paine Field in Everett, Wash., for France. Air France took 
delivery of the first 777 Freighter on Feb. 19. TIM STAkE/BOEING
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