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No promotions listed for periods ending 
Aug. 25 and Sept. 1, 8, 15 and 22.

IAM PROMOTIONS
You can reach the Office of Ethics & Business Conduct at 1-888-970-7171; Mail Code: 14-14; Fax: 1-888-970-5330; 
TDD/TTY: 1-800-617-3384; e-mail: ethicsLine.ethics@boeing.com; Web site: http://ethics.whq.boeing.com

ETHICS QUESTIONS?

QUOTABLE

I am pleased that today’s 
test of our ballistic missile 
defense system appears to 

have been a success.”
—Donald Rumsfeld, U.S. Secretary of 
Defense, in a Sept. 1 statement issued 
after the Ground-based Midcourse Defense 
system successfully completed an inter-
cept test. Boeing is the GMD program’s 
prime contractor 

This is a big deal, and none 
of us will fail. And we 
won’t let them fail, either.”

—Craig Saddler, vice president, Business Man-
agement for the 787 Program, on the program’s 
global partners network, in a Sept. 8 Bloomberg 
News Service report

We believe [Boeing] is 
well positioned to 
continue to deliver 

superior results and customers 
will continue to hold Boeing 
products and services in  
high regard.”
—Howard Rubel, an analyst for Jefferies  
& Co., in a Sept. 6 report issued after the  
appointment of Scott Carson as president  
and CEO of Boeing Commercial Airplanes

n NOTEBOOK

SNAPSHOT
An A-mAze-InG 787 DIsPlAy People in the Puget sound area of Washington 
state this fall will get a unique look at Boeing’s super-efficient 787 Dreamliner 
when they visit stocker Farms in the town of snohomish. Boeing partnered with 
stocker Farms to feature the 787 as the design of the farm’s annual corn maze. 
The maze uses a series of trails throughout the 10-acre field to create the design 
of a 787. The theme of this year’s maze, “Outstanding in Our Field,” represents 
Boeing’s commitment to excellence and innovation in aerospace and stocker 
Farms’ excellence and innovation in agricultural entertainment.
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