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48  A good knight
In a span of four decades, 
Seddik Belyamani has carted his 
briefcase to nearly every conti-
nent, closed countless front-page 
deals for jetliners, dined at the 
White House, and even been 
knighted—twice. Belyamani 
soon trades in the title of execu-
tive vice president of Sales for 
Commercial Airplanes for sim-
ply “Boeing retiree.”

F E A T U R E S

44  Taking a 
long-range view
What kind of airplanes 
and how many the air-
lines will need to satisfy 
future passenger demand 
is the billion-dollar ques-
tion. Boeing is betting 
the airlines will grow 
by adding airplanes that 
can fly farther and faster 
—directly to the passen-
ger’s final destination.

While the microelectronics featured on the cover are Boeing-built, they represent a broader concept—
the complex integration of many types of technologies into large-scale systems. For years, Boeing has 
integrated microelectronics and other technologies into platforms such as satellites, launch vehicles, 
commercial airliners, military aircraft, missiles and even the International Space Station. Today, Boeing is 
emerging as a leader in the next logical step—integrating these platforms with advanced technologies 
into large-scale, networked systems. Photography by Robert Ferguson, graphics design by Cass Weaver.

About the cover

Eye on technology
Boeing’s ability to develop technologies that enhance 
its products and services or improve its production pro-
cesses plays an integral part in the two future-oriented 
elements of its business strategy—leveraging its core 
strengths and opening new frontiers. The bottom line? 
Making prudent investments in technologies that are 
relevant to the customers’ needs. Page 12

Boeing technicians are shown preparing for wind tunnel tests of 
an exhaust design candidate for the chemical oxygen iodine laser 
aboard the 747-400 Airborne Laser aircraft. 

58  75 years and counting
On July 1, 1927, Boeing Air Transport made its inaugural flight, and the company opened its 
first route between San Francisco and Chicago, marking the beginning of William Boeing’s 
move to the new business of commercial aviation.
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It’s the newest, most advanced jetliner in its 

class. From new, active-matrix LCD flight deck 

displays to new, blended winglets that improve

performance and fuel economy, it delivers 

what others can’t–the best revenue generation, 

reliability, and lowest operating costs. Physics.

Done beautifully.

In the intensely competitive commercial airplane market, technology is awarded a premium by airline customers. 
In this 737 ad, the blended winglet is leveraged as emblematic of our overall leadership in technology in this class of airplane.
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